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About me..

Smarter Websites…

• Websites that rank well in the search engines

• We help qualify visitors into prospects

• Communicate easily with existing clients
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• Communicate easily with existing clients

• Websites & systems that professionals & 

business can manage themselves

• Websites & systems that leverage from social 

media marketing                                                             



And my “new love”…
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My mission today…

• Overview of popular social media platforms

• Look at real time statistics and results

• Practical tips you can implement today

• Help you get the psychology right 
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• Help you get the psychology right 

• Show you real world Australian examples

• Show you SEO benefits & linking strategies

- (Search Engine Optimisation)



Social Media platforms we’ll cover today.

• LinkedIn

• YouTube

• Twitter

• FaceBook
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• FaceBook

• Foursquare

• WordPress (Blogging Platform)



About This Marketing Data

• Smarter Websites collated this data from years of experience, the 
web, multitudes of tests and campaigns, clients and common sense.

• Hub Spot complied this data from a variety of sources, including 
analysis of our 2,500 business customers, surveys with hundreds 
of businesses, analysis of the data in our free tools like Website of businesses, analysis of the data in our free tools like Website 
Grader, Twitter Grader and Facebook Grader

• Subscribe to the Hub Spot blog for new marketing data as it is 
available:  http://Blog.HubSpot.com



Social Media is for Leads and Sales

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



Social Media is for B2B and B2C

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



Inbound Marketing is More Effective

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



Inbound Marketing Is More Important

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



Worst Marketing Projects from 2009

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



Best Marketing Projects from 2009

Source: State of Inbound Marketing Report - http://bit.ly/aewfHr



Social Media Marketing

• Who has a FaceBook account? 

• Who has a LinkedIn account?

• Who here tweets or is a twitterer?
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• Who here tweets or is a twitterer?

• Does anyone manage a FaceBook 

Fan Page or Business Page or 

Group?

Now, practical tips & tricks time.



LinkedIn – why bother?

• A LinkedIn profile will rank in search engine 
results

• People use the internet to do Due Diligence on 
YOU!
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YOU!

• Businesses have disconnected from their clients

• The race is on to build rapport and relationships 
again.

People want to do business with people!



7 Top Tips for LinkedIn 

• Personalise your public profile URL
- www.linkedin.com/in/thepeterbutler

• Edit the link anchor text to your websites

• Set up a feed to your blog profile & Twitter account

• Start making and getting recommendations
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And…

• Join groups of common interest

• Set your account to receive “network updates”

• You can also run targeted ads



Tips for LinkedIn 
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Get “Network Updates”…

Get Email Notifications of  “Network Updates” …
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Get “Group Updates”…

Get Email Notifications of “Group Updates”…
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The Top 3 Sites in the world…

• Google

• FaceBook

• YouTube

... and the world’s 2 Top Search Engine Platforms?
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• Google – 87 Billion searches per month …

• YouTube – more than 1.2 Billion video’s per day 
being watched

YouTube video’s show in Google search results



You & YouTube!

Can you leverage from YouTube? YES!

• How to video’s…

• Progress or journey video’s…

• Before & after’s… 
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• Show & tells…

• Humorous video’s…

• Demonstration video’s…

• Tutorials…

Keep ‘em short, sweet and to the point…



What are the benefits?

• Links back to your website or blog

• Direct traffic to your site

• Viral traffic to your site, people share…

• Positioning
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• Positioning

• Community – engage and communicate 

• Subscribers – building a strong affinity



This is my hobby YouTube account
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6 Top Tips for YouTube.

• Create a focused URL named account
- www.youtube.com/thegardeningguru

• Link from your website to your YouTube account

• Link to your site in the video description area

• Use correct tags - line up with your site & 
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• Use correct tags - line up with your site & 
content

• Keep comments On!

• Update your subscribers 
- new “post bulletin” feature



Post Bulletins direct to subscribers.
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What is all the fuss with Twitter?

Imagine we’re all at a networking convention together

• Hard wired connection – SEO benefit

• Soft wired connection – Relationship benefit

25

So is it valid?

• Absolutely – especially if you can automate your 
tweets being sent to the wall and to other networks.

With WordPress (blogging platform) we add content 
and it gets sent to multiple social media platforms.



Profile Pics Attract Twitter Followers

Source: Data from Twitter Grader - http://bit.ly/cgTEj0



My Twitter “Wall” – customised.
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Google Alerts 
Google Alerts – a great tool to keep a check on your keyword or search terms 
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Twitter Growth Has Slowed Down

Source: State of the Twittersphere Report - http://bit.ly/5RXUDu



Benefits of Twitter are…

• Google do index (visit & rank) each tweet

• Traffic back to your website.

• Search engine traffic back to your website.

• Links back to your website or content.
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• Links back to your website or content.

• Links back to your Twitter profile.

• People do still follow the wall



5 Top Tips for Twitterers…

• Create a personalised or focused URL named account

• Put a link in your account profile to your core site

• Put links from your core site to your Twitter wall

• Create a background image for your profile

• Add your image to your profile
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• Add your image to your profile

• Have an offer with a call to action



Is FaceBook For You?

2 Main Areas:

• Personal FaceBook account

• A Fan Page or Group

“People want to do business with people.”

– FaceBook is the most relational social media 
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– FaceBook is the most relational social media 
platform yet.

It works for me:

• Comment on posts

• Reposting of my posts

It really is about building relationships…



Pages & Groups

What is the difference?

• 2 distinct entities and outcomes

Having a group is valid… but…

Official Pages have their content indexed by Google. 

Plus:
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Plus:

• Interaction with prospects and clients

• Viral marketing benefit

• Great positioning tool

NEWS BREAK! – “Fan” Pages are now “Official” Pages! 
And you ‘like’ them rather than become a ‘fan’. 



My Frustration at lack of driving…

You can lead a horse to water but you can’t make 

it drink…

• Built a website between Xmas & New Year

• Created a Fan Page – “Make 2010 YOUR Year”.
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• Created a Fan Page – “Make 2010 YOUR Year”.

• 400 members in a few weeks

• No smell of “sell”…

Nobody wants to be sold to but we all want to buy.



My Test Fan Page…

www.thisnewyearsresolution.com
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3 Drivers for a Successful Fan Page…

• Solve a problem

• Make sure it’s a topical subject

• Engage so people want to contribute
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• Engage so people want to contribute

Example: 

• Gulf Fishing Lodge

• Australia’s Best Fishing

And the Outcome? Will be massive



FaceBook provide weekly reports
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How should you communicate?

• Being ‘real’, authentic, have transparency 
and be honest.

• Adding value and contribute – make a 
difference.
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difference.

• Be human – People want to do business 
with people.

• Is your business B2B or B2C?
- “Business to Business” or “Business to People”

• It should be P2P – people to people.



Recent Corporate Successes.. or Not!
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What not to do…
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In a letter to Greenpeace today, our Chairman, Peter Brabeck-Letmathe
has called for a moratorium on the destruction of rainforests and 
highlights how the two organisations can meet this common goal.

A full copy of the letter is here [http://bit.ly/bJqn0t] but in summary the 
key points we make are: (14.04.2010)



Here is a local “what to do”…
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… and another Local Success Story…

… the Big Storm in Perth…
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… used Twitter to update patrons on 

power outages. 



Positioning & Leverage…

At breakfast with Twiggy a couple of weeks ago…

43 … along with the other 599 people at the function…



The New Kid… Four Square

Four Square is a Venue/Networking Platform

A “Live Location” Social Bookmarking tool

• Uses GPS Location

• Manually add locations that aren’t listed
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• Manually add locations that aren’t listed

• Link to FaceBook & Twitter – “Auto Posting”

Puts businesses on the social media map

See the video…

How To Unlock Your World With Foursquare
http://budurl.com/foursquaretool



Blogging… & WordPress… Rule!

Most people have heard of blogging.

Some understand the benefits.

• Where do you start?

• How do you structure it?
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• How do you structure it?

• Run a website as well as a blog?

WordPress is the World’s leading blog 
platform – millions of sites worldwide.



Google Loves Blogging… and WordPress!

My 6 Minute Result - http://budurl.com/sixminute
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Create Great Content by Blogging

Source: Data from over 1,500 small businesses - http://bit.ly/XDkQV



Blogging Attracts More Links

Source: Data from over 1,500 small businesses - http://bit.ly/XDkQV



Blogging Attracts More Visitors

Source: Data from over 1,500 small businesses - http://bit.ly/XDkQV



Blogging & B2C & B2B Lead Increase 

Source: State of Inbound Marketing Lead Generation Report - http://bit.ly/cVMpkn



Blogging Brings Social Media Success
Social Media Integration = True Success!



Mission Accomplished…

• Overview of popular social media platforms

• Looked at real time statistics and results

• Practical tips you can implement today

• Helped you think on the right psychology 
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• Helped you think on the right psychology 

• Shown you real world Australian examples

• Shown SEO benefits & linking strategies



Action Plan…

• Don’t Panic…

• Use the workbook – read the instructions

• Set up or update social media accounts
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• Follow workbook – do the instructions

Help? Email Peter

peter@smarterwebsites.com.au



Blogging Brings Social Media Success
Social Media Integration = True Success!



Smarter Websites & Smart Email

Resources:

• Some of the recent changes to FaceBook Fan Pages-
http://mashable.com/2010/04/19/facebook-pages/

• 50 + Charts and Graphs from HubSpot
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• 50 + Charts and Graphs from HubSpot
http://www.hubspot.com/Charts/?source=email-20100420c

• Smarter WordPress Websites –
http://www.smarterwebsites.com.au/

•Or contact me at peter@smarterwebsites.com.au

•Or phone direct on 0413 733 272



Smarter Websites & Smart Email

More Resources:

• Google Alerts link

- http://budurl.com/newalert

• Facebook Personal Profile Name Tutorial
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- http://budurl.com/facename

• Funniest  Email Response
- http://budurl.com/funnyman


